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Since 1998, the National Ovarian Cancer 
Coalition has united communities across the 
United States in the fight against ovarian 
cancer through the Together in TEAL® - 
Ending Ovarian Cancer program. Through this 
program the NOCC is able to generate 
ovarian cancer awareness, outreach, and 
income while building survivorship, 
volunteerism, and advocacy efforts across the 
United States. 

  

Through Together in TEAL®, the NOCC 
brings together passionate volunteers, 
promotes its mission based programs and 
activities, and mobilizes communities to take 
action in the movement to end ovarian cancer. 
No matter where these events take place, a 
Together in TEAL® event gives people a 
chance to celebrate the lives of ovarian 
cancer Survivors, recognize their caregivers 
and supporters celebrate the memory of those 
we’ve lost, and fight back against a disease 
that has taken too much.  
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• Are participants aware that a ceremony is 
happening? 

• How will the ceremony wands be distributed? 

• Can the ceremonies be heard by participants? 

• Are the participants, Survivors and Honorees 
comfortable during the ceremonies? 

• Are the Opening Ceremony and Ribbon 
Ceremony under thirty minutes? 

• Are the ceremonies underscored with music? 

• Do the ceremonies allow participants to work 
through sorrow and gain hope? 

• Are the ceremonies active and engaging? 

• Have you made certain your ceremonies begin 
and end on time? 

• Have honorees rehearsed and become 
acquainted with the material, staging, 
audio/visual equipment? 
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In order for the event’s ceremonies to be as impactful as possible, consider the 

following questions as you engage in your planning process: 
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• The event should utilize National approved stage 
setting and dimensions 

• There should be an Opening Ceremony, Ribbon 
Ceremony, and Closing Ceremony 

• Survivors should be celebrated through a Survivor 
Procession 

• There should be a Survivor seating area in front 
of the stage for the Ribbon Ceremony 

• The event should have a Moment of Silence 
• The annual Survivor photo should be taken after 

the Ribbon Ceremony 
• The event should incorporate Survivor activities 
• The event should have a Memorial Tent for loved 

ones and caregivers to remember the lives of 
those we’ve lost 

• The event should have a Survivor Handprint 
Banner 

• The event should utilize standard banners and 
signage predetermined and/or approved by 
National 

• The event should have mission moments along 
the event route 
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• Survivor Tent 
• Memorial Tent 
• NOCC Mission Tent 
• Spirit Tent 
• VIP Tent 
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Picture Together in TEAL® ceremonies should be impactful and memorable. NOCC standards 
require that all Together in TEAL® events have the following ceremonies: Opening 
Ceremony, Ribbon Ceremony, and Closing Ceremony. In this guide we will look closely 
at each of these ceremonies. 

 

The ceremonies that take place during the Together in TEAL® event should give every 
participant the opportunity to celebrate the lives of those surviving ovarian cancer, 
recognizing their caretakers and supporters and celebrate the memory of those that 
have lost their battle with the disease. The ceremonies should also communicate the 
participant’s impact through the support of the NOCC’s mission and give them the 
opportunity to get involved with the organizations programs and initiatives. This allows 
the NOCC to fight back against the disease that has already taken too much. Planning 

and development is essential in delivering the message during these ceremonies. 8 
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THE WELCOME CEREMONY 

• Opportunity to capture all participant’s 
attention, welcome them to the days 
activities and share the chapter’s 
successes over the past year. 

 

THE SURVIVOR PROCESSION AND 
RIBBON CEREMONY 

• The most poignant moment of the day. 
The ceremony honors women affected by 
ovarian cancer, the caregivers that 
support them and celebrates the memory 
those that were taken from us too soon. 
Honoree stories to be shared; Survivor, 
Caregiver/Supporter and someone 
celebrating the memory of a loved one. 

 

THE CLOSING CEREMONY 

• Opportunity to make a call to action to 
continue the fight ovarian cancer all year 
long. A time to celebrate and recognize all 
the great things accomplished. End on a 
high note. 
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• Recruit an emcee who is well known 
in the community, upbeat, passionate 
about our mission and will follow the 
script you provided. 

• Clearly explain the objective of each 
speech along with the specific time 
parameters for each speaker. 

• Music is very important for setting a 
tone and creating the desired 
atmosphere.  Make sure the DJ is 
prepared with the appropriate music 
throughout the opening ceremony 
and to underscore the Survivor 
Procession and Ribbon Ceremony.   

• Provide the DJ with a detailed agenda 
of what is going to happen and when 
songs should play. 
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• Opportunity to capture all 
participant’s attention, 
welcome them to the day’s 
activities and share the 
chapter’s successes over the 
past year. 

• Sets the tone and energy 
level for the morning.  

• Concise, well organized, and 
very upbeat! 

• Less is More. 
• Keep under 10 minutes. 
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• The most poignant moment of the day.  
• Honors ovarian cancer survivors, the 

caregivers that support them and celebrates 
the memory of those who we have lost to 
the battle.  

• Introduction of Survivors and Survivor 
Procession 

• Honoree stories to be shared; Survivor, 
Caregiver and Loved One Celebrating the 
Memory of a Loved One. 

• Through these stories 
participants will participate in a 
ceremonial waving of their 
ribbon wands based on their 
connection to ovarian cancer. 

• Reading of the NOCC Anthem. 
• Moment of silence for those no longer with 

us and breaking that silence by calling out 
the names of those that we are here to 
support and remember. 

• Keep under 20 minutes. 
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Honoree Stories  

• A Cancer Survivor to share their personal cancer journey  
• A Caregiver to share their experience supporting a loved one through 

their cancer journey 
• An individual celebrating the memory of a loved one  
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Honoree Stories – Suggested story 
points:  

• What it was like when they 
found out about the cancer 
diagnosis (the speaker’s 
feelings, the patient’s feelings) 

• A fond personal memory/short 
anecdote representative of their 
relationship 

• Support received as a results of 
the National Ovarian Cancer 
Coalition’s mission 

• How NOCC  represents Hope as 
a Cancer Survivor or Caregiver 

• How their experience has 
motivated them to become 
involved in the battle against 
ovarian cancer. 
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• A time to celebrate and 

recognize all the great 

things accomplished. End 

on a high note. 

• NOCC Representative 

Speech 

• Sponsor Speakers 

• Team/Fundraising Awards 

• Runner Awards 

• Upbeat celebration of all 

the work that we’ve 

accomplished. 
15 
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• Visually represents everyone’s personal connection to ovarian 
cancer. 

• Makes a visual connection to our mission and program pillars. 
• Every participant will receive a ribbon wand that represents 

their connection to ovarian cancer. 
• Survivors receive a teal ribbon wand representing Quality 

of Life programming 
• Caregivers/Supporters receive a purple ribbon wand 

representing Earlier Awareness initiatives. 
• Those celebrating the memory of a loved one receive a 

white ribbon wand the power of our commitment to 
Research. 
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-Survivor Tent 

-Memorial Tent 

-Spirit Tent 

-Survivor Tent 

-Caregiver/Supporter Wand 

-Memorial Wand 

-Survivor Wand 
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Recommended Specifications  
• Stage 

• 16’ Deep x 24’ Wide x 24” High 
• Black Stage Skirting 
• Stage Steps 
• Lectern with Microphone and Together in TEAL Branded Sign 
• Stools For Honorees To Sit (Stools preferred over chairs) 
• Proscenium – Frames the stage and draws attention 
• Together in TEAL® and Sponsor Stage Banner (Sized appropriately 

for visual impact.) 
• Table(s) with NOCC Tablecloth(s) for Awards, Materials, Etc. 

• Survivor Seating Area 
• Chairs placed facing the stage to accommodate Survivors to sit 

during the ceremony. Stanchioned or roped off prior to the 
Survivor march to avoid participants sitting in this area. 
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Stage 
-24’ L x 16’ W x 24” H 
-Black Stage Skirting 
-Stage Stairs 
 
Proscenium 
-Truss (14’ H x 22’ W) 
-Stage Tent or Bandshell 
-Pipe and Drape 
 
Furniture 
-Lectern w/ Together in TEAL® Sign 
-Stools for Honorees 
-Table for Awards/Materials (w/ 
NOCC Tablecloth) 

 

} 
Survivor Ceremony Seating 
- Folding Chairs 
- Rows of Ten with an Aisle 
- Stanchioned Off So General Public 

Will Not Sit in Them 
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For every Event Leadership Team member, the key to success when focusing on 
supporter engagement is to remember that for supporters, their involvement with 
our events is much more than a run or a walk. Their experience is really about 
fighting back, and we should continuously seek opportunities to connect Survivors 
and supporters in various ways to do that. For some, fighting back may mean 
attending a survivor reception; while for others, it may mean joining the Event 
Leadership Team. It’s important that we provide an opportunity for every way 
someone may want to support the cause.  
 
We can only effectively engage supporters throughout the event if we have 
engaged them throughout the year. We can only engage supporters throughout 
the year if we put energy toward recruiting and retaining them. We can only 
recruit and retain supporters if we build various partnerships at the local level. We 
can only build partnerships when everyone sees the value of the NOCC and its 
mission. Most importantly, people cannot see the NOCC’s value without those in 
the community sharing their story and connecting it back to the NOCC’s mission to 
save lives.  
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Build partnerships with local  doctors, businesses, community centers and support groups. Work 
through health system partners to build and expand opportunities with hospitals and treatment 
centers.  

Learn about the value the NOCC has provided in your community and get comfortable telling 
the NOCC story.  

Retain your existing supporters. Recruit new supporters.  

Engage supporters throughout the year.  

Engage supporters throughout your entire Together in TEAL® 
event.  
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WHAT DO I SAY? Whether you are asking someone to sponsor you, join your team, 
start a team, or participate as a Survivor, we need to feel comfortable with the ask. Try 
to recall who encouraged you to check out the Together in TEAL® program for the first 
time? Do you remember what they said or what they did? How did you feel when you 
received the ask?  
 
 
 
THE ASK! This should be a memorable 60-second sound bite to succinctly introduce 
yourself, the event, and why you participate in event or why the NOCC and the fight 
against ovarian cancer are important to you. The ask should end with a short and 
concise question. Overall, it introduces you, highlights the program, and opens 
conversation to the person of interest.  

Telling and Selling the National Ovarian Cancer Coalition 
  

Making the Ask  
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1. Learn about the impact of the NOCC in your community.  
 
Learn about the ways that the NOCC is making a difference in your community such as 
through our four program pillars; Earlier Awareness, Quality of Life, Research and 
Community Outreach. It is important to communicate what is happening locally so you 
can speak to people about their experience. 
  
2. Be prepared.  
 
Make a list of all of the possible ways this contact might find a connection to the 
Together in TEAL® event. When talking with a Survivor, it’s easy to give them an 
invitation to the Survivor reception. But it’s important to really listen to what their 
interests are because they may want to get much more involved in the event.  

Suggestions on How to Get Started: 
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3. Opening  
 
“My name is __________________ and the NOCC _____ Chapter is hosting out annual 
Together in TEAL® event. Have you heard of it? 
Pause for response….  
 
If no, possible response could be: 
  
“It is truly an incredible experience! Together in TEAL® is community-driven event that 
celebrates cancer survivors and their caregivers, remembers those we have lost to 
cancer, and fights back by raising money and awareness in the fight against cancer.” 
  
If yes, ask about their experience! How did they hear of the Together in TEAL® 
program? Were they involved? If so, how?  

Suggestions on How to Get Started: 
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4. Tell your story. 
  
Paint a picture of why you are involved. Some possibilities could include:  
• How cancer has affected someone you care about  
• How the NOCC has helped you or a loved one  
• Speak to the NOCC’s program pillars and how they support our mission 
• Your favorite part of the Together in TEAL® event  
 
An example: I got involved with my Together in TEAL® event after my friend was 
diagnosed with ovarian cancer. I saw firsthand how the funds raised were put to good 
use! She was able to utilize many of the NOCC’s programs and services that helped her 
through her cancer journey. I am happy to share she is doing well and will be joining 
my team this season in her third Survivors Procession!  
 
Whatever part of the NOCC and the Together in TEAL® program brings out a passion in 
you, that’s the part you should share!  

Suggestions on How to Get Started: 
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5. How has ovarian cancer impacted you or your family?  
 
Be sure to listen to the response that is shared.  
 
6. The ask  
 
Here are some ways to ask them to get involved with the NOCC and/or the Together in TEAL® 
event by using asks connected with opportunity statements.  
 
For example:  
• “There are many ways you and your family can join the fight against ovarian cancer.”  
• “I was wondering if you would consider forming a team?”  
• “You are living proof that ovarian cancer CAN be beaten. Will you consider coming as a guest 
speaker?“  
• “I am trying to raise money to help fund the mission of the NOCC, and I was wondering if you 
would consider making a donation to support my efforts?”  
 
Whatever you determine your approach is remember to pause and wait for an answer. Give the 
person an opportunity to respond and then reply appropriately based on answer.  

Suggestions on How to Get Started: 
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Making the ask and closing the deal is critical in recruiting for your event. So let’s take a look at 
the three-step approach outlined here:  
 
I. Seek specific commitment; be open to alternatives.  
 
• Be clear about what you are asking and ensure that they understand so that there are no 
surprises later.  
• Understand where you can allow flexibility in the roles to fit the person you are asking and 
where you cannot.  
• Have in mind a deadline needed for their response and immediate action plan following their 
acceptance.  
 

Suggestions on How to Get Started: 
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Making the ask and closing the deal is critical in recruiting for your event. So let’s take a look at 
the three-step approach outlined here:  
 
II. When the answer is no have a plan to overcome objections.  
• Listen intently to understand the underlying reason for their objection. Do they need more 
information? Is something else on their mind? Maybe another volunteer role would be a better 
fit.  
• Be equipped with the possible responses and options.  
• Understand that a “no” can mean “not right now.” Keep the door open for future involvement.  
• Be prepared to offer them something even if the answer is no. Always leave them with 
something positive to take away from the meeting.  
• Even if the answer is no, ask for a referral for another contact.  
 
III. When the answer is yes be clear about the expectations.  
• Provide a one-page outline of the role, timeline, and communications plan.  
• Ask them what they need from us and address any concerns or questions.  
• Give them the contact person’s information for the role they have selected.  
 

Suggestions on How to Get Started: 
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Follow up with a thank you email and include the contact person and staff.  
 
7. Ending  
 
Leave information including contact info, meeting dates, and times. Finally, thank them for their 
thoughtful consideration of this request.  
 
Helpful hint: Practice the ask with a friend or family member so you feel more comfortable with 
making the ask! Think positive! Most people will say yes!  

Suggestions on How to Get Started: 
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Local Event Leadership Teams work hard to plan and execute amazing Together in TEAL® event 
experiences for all participants and especially survivors. When planning your event, consider the 
following to ensure that we honor and engage Survivors and supporters in all capacities.  
 
 
• Analyze your event’s current involvement.  

• By knowing the data around your event, you will have an idea of where to focus your 
time and effort. o Use available data. Ask your staff partner to pull a survivor report. This 
report can be run for the current year and the previous year.  

• How many survivors are new to the event? How many are returning?  
• Are the survivors attending your event reflective of your community? Keep diversity and 

inclusion in mind such as geography, race, religion, gender, age, etc.  
 
 

Recruitment for Survivors and Supporters: 
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• Create a retention plan.  
• Did you know you can send emails through the event website JUST to registered 

survivors? We can send a specific message to survivors and key supporters to give them 
event-specific updates about activities, ask them to sign up again, or event ask for 
feedback about what they would like to see at the event in the coming year.  

• Create a timeline for a few touchpoints with survivors  and supporters throughout the 
year. Perhaps it’s a birthday card or even a Valentine’s Day card – it’s a way to let our 
Survivors and Supporters know we’re thinking about them throughout the entire year.  

 
• Create a recruitment plan.  

• Identify some places in your community that can help with the recruitment of survivors 
such as businesses, chambers, support groups, places of worship, hospitals, doctor’s 
offices, and local treatment centers.  

 
 
 

Recruitment for Survivors and Supporters: 
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• Coordinate a call party!  

• There is power in numbers! This is a time to get together during or after an Event 
Leadership Team or Team Captain meeting to canvas the community by calling and 
reaching out to newly registered survivors and supporters or those who have not 
registered yet from prior years. Let’s make sure to let every survivor know we care about 
their participation in our event.  

 
 
 
 

Recruitment for Survivors and Supporters: 
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Mobilizing Donors 

• Incentivize Your Top Fundraisers 
• Creating and curating incentive packages for top fundraisers is a great way to push them 

the extra mile. 
• Packaged in-kind donations, exclusive tickets and experiences, VIP catered entry at 

the event 
• Launch Donor and Fundraising Recognition Programs 

• People give for many reasons and love being recognized for it 
• Donor names and team names along signage at the event 
• Award them from the mainstage during the ceremonies 
• Offer Top Team tents- An exclusive area for their team to gather and ‘TEALgate’ 
• Display ‘Honor Roll’ signage at the mainstage 
• Recognize them through digital and social media channels 
• A phone call goes a long way. Pick up the phone and thank them for their support 

• Get to Know Your Donors 
• Getting to know your donors personally and through data of the event allows you 

to target your communication and strategies in segmented areas that yields 
greater results 
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Marketing & Advertising 

• Run Social Media Advertisements 
• According to a recently published report in Nonprofit PRO, Facebook now reaches 81% 

of the US digital population 
• Facebook's advertising platform is inexpensive and simple to use 
• With Facebook, you can create Custom Audiences by segmenting your user list based on 

any number or demographics, locations, and interests 
• Don’t Forget Traditional Media 

• Utilize stories of Survivor’s and Caregivers as human interest pieces in radio, television 
and print media 

• These are often free and act as a gateway for us to share more about our mission and 
advertise our events without having to pay for ¼ page ads 

• People react to people. One person’s story can influence involvement to some that may 
otherwise not become involved 

• Utilize Vendors and Partners Reach 
• There are MANY service vendors and partners that we use to facilitate our events. 

Utilize their reach by forming corporate teams, asking them to cross promote, etc. 
• Make the Ask Explicit 

• Always ask for donations. 
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Fundraising Digitally 
• Master Video 

• According to Cisco, by 2020, video will account for 82% of all internet traffic. 
• With the arrival of Facebook Live and the stories feature from Instagram and Snapchat, you don't 

need a professional camera and a tv network. All you need is your smartphone. 
• Examples 

• Emergency fundraising appeals 
• Sponsor, fundraiser and partner updates 
• Thank you videos from those that have benefitted from NOCC resources/programs 
• Volunteer and Survivor stories 
• Campaign or fund progress updates 

• Utilize Facebook Fundraising 
• We’ve now made it possible for your donors to connect their fundraising dashboards to a Facebook 

fundraiser allowing your novice and experienced fundraisers alike to maximize their impact. Be sure 
to encourage and promote this feature. 

• Be More Social 
• In 2016, 78% of all adults use at least one social media site. That number continues to grow year 

after year. 
• Studies have suggested that a strong social media presence raises organizations' overall fundraising 

results by around 40%. 
• Utilize the Mobile App 

• In 2015, 51% of consumers used mobile devices to consume digital media. 
• We’ve made it even easier for your fundraisers to campaign on the go with our new mobile app. 

• Allowing mobile responsive online giving.  
• Text, email, and publish social media content to recruit and fundraise. 
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Forming Partnerships 
• Form Strong Corporate Partnerships 

• There are a host of mutually beneficial nonprofit partnership opportunities with the 
corporate and for-profit world that will support our mission. 

• Corporate Event Sponsorships 
• Corporate Donations 
• Corporate Teams 
• Corporate Foundation Grants 

• Leverage Local Celebrity Endorsers 
• Associating your event with an athlete, entertainer, media representative, social media 

influencer or politician can be highly rewarding. 
• They often have a large circle of influence that can lead to major results for your event. 
• If the celebrity is personally impacted, then you'll have a much better chance of winning 

long-term support. 
• Find Matching Gift Opportunities 

• There’s a greater than 50% chance that your key fundraisers and donors employees 
match donations. 

• For a matching gift to work, first you have to find a prospect who's willing to provide 
one. Usually, the easiest way to do this is to seek out donors who have relationships 
with companies that offer matching gift programs. 

• We have incorporated software that allows our donors and fundraisers to see if their 
employer matches donations. Encourage everyone to use this feature. 
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Host Wrap-Around Events 
• Fundraising Events 

• Many corporate and local businesses are happy to host fundraising events. If a 
potential sponsor can’t support this year see if they would host a fundraising 
event. 

• Restaurant Nights 
• Bowling Nights 
• Shopping Events 
• Happy Hour 
• Fitness Events 

• Stewardship Events 
• Hosting an exclusive event to thank, celebrate and commemorate key 

partners, donors and fundraisers are a great way to focus on retaining these 
key players. 


